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The Kudzu Gazette
In NCSA’s 40-year history, until the Kudzu Gazette, the school only published a student newspaper for its 
first eleven years. The periodical in question was dubbed The N.C. Essay (get it?) through a contest won 
by Arturo Ciompi, a 12th grade clarinet student studying with Robert Listokin. It began in 1965 as a mere 
one-page calendar detailing the events of the three original schools of dance, music, and drama. By 1976 it 
was a classy, professional looking eight-page publication. From what its faded sheets read, it was healthily 
controversial and served an important role for the young NCSA as a place where information could be found 
and where students and other members of the NCSA community could express their opinions and concerns.

Sadly, The N.C. Essay faced many problems in the 1975-76 school year and therefore had to discontinue 
publication. That year, the staff only managed to produce two issues before the Student Council Association 
(SCA) fired the editor. The third and last issue was produced by the rest of the staff as a means to prove to 
the SCA the value and importance of having a school newspaper, but in the end they failed to do so and the 
paper’s whopping $4,000 budget, derived from the student activities fee, was used to renovate the snack bar.

After 29 years, we resurrected the old N.C. Essay as The Kudzu Gazette. Our aim is to revive the hopes 
and ideals articulated by the former publication; our goals are to create a new way for the campus to intercom-
municate and to promote a greater degree of unity among the five distinct schools. Even though NCSA is 
relatively small, having only 1,200 students, the staff of The Kudzu Gazette feels that our campus sometimes 
falls short of what the founder of NCSA, Vittorio Giannini, had in mind when he wanted to create an ideal 
artist’s community. Too often it seems that students begin to feel as though they are living in a bubble, social-
izing only with students in our own arts school, and become alienated from the wonderful potential we have 
in making art together. The Kudzu Gazette is a collaborative effort, wherein every member of the NCSA 
community’s opinions and ideas are welcome.

The Kudzu Gazette is published every third Tuesday when school is in session, and it is now in its fourth year 
of printing. Issues are usually 8-12 pages and contain reports on campus events, reviews of performances, and 
opinion pieces. 2,500 copies of each issue are printed, and the paper is distributed around the campus, at the 
Stevens Center, and at select local businesses.

The North Carolina School of the Arts
NCSA is the nation’s first state-funded conservatory. It was founded in 1965 by 
North Carolina Governor Terry Sanford as an instrument to train young artists, 
from middle school to graduate school, and set them on a path towards professional 
careers, all the while protecting them from the harsh world that is the art commu-
nity. NCSA is comprised of five separate schools of training: Dance, Design and 
Production, Drama, Filmmaking, and Music. These five schools collaborate to 
produce more than 400 performances a year, including performances by faculty 
and guest artists.

NCSA is home to more than 1,000 students and hundreds more administrators, 
faculty, and staff. NCSA teachers are in the top of their respective fields, and 
alumni have gone on to careers with major orchestra, opera, and dance companies, 
and have performed in or been behind the scenes of major broadway and film 
productions. About 50% of the student body hails from North Carolina, with the other half coming from all 
over the country and world.

The NCSA campus is located about five miles from downtown Winston-Salem and contains ten performance 
facilities. In addition, NCSA owns and operates the Stevens Center in downtown Winston-Salem.

by William Davis | Editor in Chief
 May 23rd and 24th marked a 
unique event in the NCSA’s history 
when 21 students of the Studio IV 
Drama Class presented a consortium 
in Los Angeles to a varied crowd 
of agents and casting directors. Al-
though such events are common-
place for graduating drama students, 
this was unique because it was the 
fi rst time a consortium hosted by 
NCSA was held in LA.
 The School of Drama funds a 
trip to New York City every year for 
the graduating drama class where 
the students showcase their talents 
to prospective employers and agents 
in hope of obtaining a job offer. 
However, according to Emily Sim-
ones, the student who organized the 
L.A. consortium, almost every other 
school of NCSA’s size and caliber 
also presents a showcase in LA. 
While some other classes have sug-
gested including a showcase in LA 
in addition to the showcase in New 

York, the preparations have never 
gotten off the ground, and it wasn’t 
until this year serious efforts were 
made.
 Although Ms. Simones 
wouldn’t go so far as to say that the 
NCSA drama department opposed 
the trip, she did say, “ultimately, they 
didn’t help us.” Therefore, after the 
school gave the students the green 
light to start an effort to go on their 
own to LA, the class had four months 
to raise all the money they needed all 
on their own. They ended up raising 
a total of over $22,000 for the trip 
with the bulk ($16,000) stemming 
from a letter-writing campaign, and 
obtained the rest through the Semans 
Grant and performances at local 
schools. The money raised bought 
plane tickets for and four nights in a 
hotel for everyone involved.
 Once in LA, the experience 
varied somewhat from that of 
NYC—the showcase was a 55-min-
ute presentation of various scenes 

which exemplify the talents of the 
students. Every student participates 
in two scenes, receiving about four 
minutes of face time each. While in 
NYC, the show was produced by 
a professional hired by the school. 
However, the LA show was com-
pletely coordinated and produced by 
the students, which resulted in a more 
hands-on experience. Also, students 
did not perform all of the same mate-
rial. As drama student Blake Griffi n 
explained, the audience in NYC had 
a signifi cant percentage of represen-
tatives from Broadway looking for 
stage actors, but the audience in LA 
was compromised more of fi lm and 
TV representatives.
 Ms. Simones hopes that this 
year’s consortium might help start 
the ball rolling on an annual event. 
Right now, the class is relaxing and 
eagerly awaiting results: Ms. Sim-
ones predicts that 5-7 of the 21 stu-
dents in her class will be offered a 
job in LA.
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Lean and Green, an NCSA 
Fighting Machine

by Haley Dreis | Co-Executive 
Editor

 For a while NCSA has been 
behind the times with keeping 
campus environmentally friendly. 
But, recently students and school 
offi cials have stepped in to take 
action, helping to educate campus 
about global warming and reduce 
NCSA’s “ecological footprint.”
 The sustainability committee, 
created by Ramona Richmond and 
Cathy Pighini, is a formal organi-
zation comprised of students, fac-
ulty and staff which is conjuring 
up new and exciting ways to make 
NCSA a more environmentally 
conscious campus.
 Felix Ventouras, a college 
composition student, visited the 
recycling center associated with 
Waste Management in April with 
the Sustainability Committee to 
evaluate the recycling process. 
NCSA recyclables are shipped to 
a local plant where they are sorted, 
bailed and shipped for further sort-
ing in Raleigh. The more sophis-
ticated recycling plant in Raleigh 
uses optical sensors to separate the 
recyclables into specifi c catego-
ries. Then the sorted materials are 
shipped back to Winston-Salem 
to be melted down at the Owens-
Brockway Glass Containers Divi-
sion of Owens-Illinois Inc.
 The Society of the Plastics 
Industry, Inc. developed a resin 
identifi cation code which uses 
numbers to distinguish between 
different types of plastic with dif-
ferent resin levels. The code is 
used to help recyclers make the 
sorting process easier and help 
recycling companies sort more ef-
fi ciently. The City of Winston-Sa-
lem collects recyclable plastics #1 
through #7.

 Winston Salem can also col-
lect fl attened corrugated card-
board, junk mail, offi ce paper, 
cereal boxes, paper towel cores, 
aerosol cans, magazines and phone 
books. But beware – Winston-Sa-
lem does not collect aluminum 
foil, light bulbs, styrofoam, plas-
tic bags, books, binders and food 
contaminated cardboard boxes. 
The Sustainability Committee re-
minds everyone to clean and rinse 
all items with food in it, to keep 
paper products from other recycla-
bles, to remove caps and lids from 
glass and plastic bottles, to avoid 
placing any recyclables in plastic 
bags, and to rinse and fl atten cans.
 Initiated by concerned resi-
dents in 2007, the recycling pro-
gram of Center Stage was created 
to make recycling at the Center 
Stage Apartments more acces-
sible and communal. Until ar-
rangements were made to acquire 
a large recycling bin, temporary 
curbside pickup bins were distrib-
uted and escorted to the large bin 
at the Welcome Center. Students 
distributed packets of information 
to residents about how to recycle 
correctly and informed them of the 
positive impact of incorporating 
recycling trends into daily life.
 In March, Residence Life 
ordered the $9,000 custom-made 
large recycling bin and blue recy-
cling bags for each apartment. Be-
cause of the tremendous student 
recycling output and the NCSA 
and UNC system “green” initia-
tives, Residence Life had great 
incentives to invest in the bins. 
According to Mr. Ventouras, the 
school has worked with Waste 
Management in order to make the 

by Mara Driscoll | Staff Writer
 On Saturday, May 12th, the Art of Peace-
ful Living Student Organization hosted the 
“Islam Re-defi ned” lecture in the Eisenberg 
Social Hall. NCSA students and staff as well 
as individuals from the local community 
munched on pita crisps and hummus, a sam-
pling of the ethnic cuisine, as they listened to 
three guest speakers discuss the Islamic re-
ligion, religious confl ict, misunderstandings 
between western and middle eastern people, 
and the overcoming of religious extremism. 
 The event was held in response to pub-
lic postings on the “column of controversy” 
in Hanes Student Commons, in which state-
ments promoted a negative misunderstand-

ing of Islam. In a time when radical move-
ments and violence have stemmed a general 
feeling of intolerance, the lecture was in-
tended to provide an understanding of Islam 
and its relationship with the West to work 
toward a mutual environment of religious 
and cultural acceptance.
 The fi rst guest speaker was Holland 
Taylor, the CEO and chairman of the Lib-
ForAll Foundation, a non-profi t dedicated 
to promoting a culture of liberty and toler-
ance worldwide. He began the talk by giving 
background information to help illustrate Is-
lam and offered his own religious and spiri-
tual beliefs. Taylor mentioned that Indone-

Islam, Redefined

continued on page 2
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Photo by Andrew Young
Students participate in a volleyball tournament last Saturday during Beaux Arts.

Kudzu Gazette Photo
Violinist Midori visited NCSA on May 18 in a joint venture through the 
WS Symphony, WS State, NCSA, and Wake Forest University. She can 
be seen here helping NCSA HS Senior Stefani Collins on a passage.

continued on page 2
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Rates and Measurements
Advertisements are measured and billed in column inches. Column inches are determined by multiplying the depth (inches 
tall) of an ad by its width (columns). The Kudzu Gazette uses a five-column layout. Partial columns may only be bought 
if buying 2.5 columns (i.e. a half page ad measuring 5” by 16”). Advertisements more than 13 1/2 inches deep will be 
charged full column depth (16 inches).

DISCOUNT
-
2%
4.5%
7%
9.5%
12%
15%
20%

INCHES/YEAR
1-40 Inches
41-80 Inches
81-120 Inches
121-160 Inches
161-200 Inches
201-240 Inches
241-300 Inches
301 plus Inches

NATIONAL
$5.00
$4.90
$4.78
$4.65
$4.53
$4.40
$4.25
$4.00

LOCAL
$4.00
$3.92
$3.82
$3.72
$3.62
$3.52
$3.40
$3.20

Discount Regulations
In order to be eligible for bulk-rate discounts, businesses must purchase and pay for all advertisements eligible for a discount 
before the first issue in which they plan to advertise.

The local discount applies to businesses based and in, and doing more than 50% of their business in, Forsyth county, at the 
discretion of the editor in chief and/or his/her designee.

Non-profit organizations may receive an additional 10% discount upon request. The editor in chief, or his/her designee, 
may ask for proof of non-profit status. A 25% discount is available to NCSA students, alumni, faculty, staff, agencies, and 
recognized organizations. Discounted advertisements are printed based on available space

Mechanical Specifications
The Kudzu Gazette is printed on tabloid size (11 3/8” by 17 1/2”) 30# newsprint. The printable area is 10 “ by 16”. 
The Kudzu Gazette formats pages in five columns, with each column being 2” wide. Printing is done on a photo offset 
press.

Ad Enhancers
Color printing is available at a cost of $75 for each color. Full CMYK color is $200. Double truck advertisements are avail-
able for an additional $150. Advertisement space on the back page is $100 extra, and must be in at least partial color.

Advertisement Submissions
Space must first be reserved by e-mailing advertising@kudzugazette.com or by calling 336.631.1223. Advertisements may 
be submitted by electronically (FTP or e-mail, preferred), by postal mail, or by personal delivery to the Kudzu Gazette of-
fice. Digital files are preferred, and paper files may be subject to a 15% composition fee. Acceptable file formats are Adobe 
Photoshop (.psd, preferred), Adobe PDF, JPEG, or TIFF formats. Ads submitted in other formats may be charged a 
composition fee.

Original Ad Composition
Original ad composition fees are negotionable and availability may vary. Typesetting and creation fees will be added to base 
advertisement prices.

Billing
Advertisements must be prepaid for unless special arrangements are made. Overdue invoices will be charged a 15% fee.



2007 – 2008 Production Calendar
August 28 — High school academic classes begin
September 13 — College classes begin
October 2 — Issue 4-1
October 23 — Issue 4-2
November 6 — Issue 4-3
November 27 — Issue 4-4
December 9 - January 2 — Winter break
January 8 — Issue 4-5
January 29 — Issue 4-6
February 19 — Issue 4-7
March 11 — Issue 4-8
March 15 - 24 — Spring break
April 8 — Issue 4-9
April 29 — Issue 4-10
May 20 — Issue 4-11
May 31 — Commencement

Terms and Conditions
The Kudzu Gazette sells advertisements based on available 
space. The Kudzu Gazette reserves the right to refuse any 
advertisement for any reason at any time. Due to the wide 
age range of students on campus, the Kudzu Gazette will 
not accept advertisements promoting products not avail-
able to students under 18, such as alcohol. In addition, the 
Kudzu Gazette will not accept an advertisement which is 
deemed obscene or offensive, that is not accurate or truthful, 
or which advertises an illegal organization or activity. The 
Kudzu Gazette reserves the right to regulate typographical 
tone, subject matter, form, size, wording and illustrations of 
all advertisements. The Kudzu Gazette also reserves the 
right to label any advertisement “paid advertising”.

The Kudzu Gazette assumes no liability for any error for 
which it may be responsible beyond liability to adjust and 
rerun the ad or give the advertiser credit for so much of the 
space occupied by advertisement as is materially affected 
by the error, and the sole discretion of the Editor-in-Chief. 
Acknowledgement of this liability rests in requirement that 
the Advertiser notify the Kudzu Gazette of any such error 
within fifteen days of publication of the issue in which the 
disputed advertisement appeared. The Advertiser agrees to 
indemnify and hold the Kudzu Gazette harmless from all 
costs, expenses (including reasonable attorney’s fee), liabili-
ties and damages resulting from publication of any advertise-
ment placed by the Advertiser.

Advertisers will be charged full price of advertisements can-
celled or not received after the deadline. Advertisement can-
cellation requests received after 9:00 AM the day before 
publication will not be honored, and the advertisement will 
run and full price charged.

The Kudzu Gazette reserves the right to bill advertisers at 
standard national rate if contract requirements are not ful-
filled.

The composition charge will be billed for ads if they are 
designed and then cancelled without insertion.

The Kudzu Gazette reserves the right not to publish adver-
tisements from businesses with overdue balances.

The Kudzu Gazette is not bound by any condition, written 
or verbal, except as set forth herein.

Advertising rates and policies subject to change

Common Ad Sizes
Full Column Sizes are Preferred

Full Page: 80 Column Inches
 5 col. x 16” (10” x 16”)
Half Page: 40 Column Inches
 5 col. x 8” (10” x 8”)
 4 col. x 10” (8” x 10”)
 2.5 col. x 16” (5” x 16”)
Third Page: 26 2/3 Column Inches
 5 col. x 5 1/3” (10” x 5 1/3”)
Quarter Page: 20 Column Inches
 3 col x 6 2/3” (6” x 6 2/3”)
 2.5 col. x 8” (5” x 8”)
Sixth Page: 13 1/3 Column Inches
 2 col. x 6 2/3” (4” x 6 2/3”)
 2.5 col. x 5 1/3” (5” x 5 1/3”)
Eighth Page: 10 Column Inches
 2 col. x 5” (4” x 5”)
 1 col. x 10” (2” x 10”)
 2.5 col. x 4” (5” x 4”)
Twelfth Page: 6 2/3 Column Inches
 2 col. x 3 1/3” (4” x 3 1/3”)
 3 col. x 2 2/9” (6” x 2 2/9”
 1 col. x 6 2/3” (2” x 6 2/3”)
Sixteenth Page: 5 Column Inches
 2 col. x 2.5” (4” x 2.5”)
 1 col. x 5” (2” x 5”)


